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Part I: - Choose the correct answer from the give alternatives and put your choice on the 

space provided on the Answer Sheet. (1 Point each = 10) 

 

1. Consumer goods that the consumer often buys frequently, immediately, and with minimum 

shopping effort are known as ________________.   

A. Convenience goods 

B. Shopping 

C. Specialty, 

D. Unsought goods 

2. These are goods that the consumer either does not know about or knows about but does not 

think of buying them. 

A. Convenience goods 

B. Unsought goods 

C. Shopping 

D. Specialty, 

3. Natural state raw materials are characterized by all of the following points except which 

one of the following options? 

A. Limited in supply 

B. Promotional activities are rarely used 

C. Industries are located at the source of the product 

D. Products are graded and highly standardized, i.e., the quality, size, and volume of 

the products is determined.  

E. None of the above 

4. Operations in the __________ stage are characterized by slow sales growth, high cost, net 

losses, limited distribution outlet and absence of competition. 

A. Introduction Stage 

B. Growth  Stage 

C. Maturity stage 

D. Decline stage 

5.  What are the reasons for packaging?  

A. Packaging serves several safety and utilitarian purposes.  

B. Packaging may implement a company's marketing program. 

C. Well-packaged products may increase profit possibilities in that it stimulates 

customers to pay more just to get the special package. 

D. All of the above 

6. The following are the major advantages of promotion except which one of the following 

points? 

A. Eliminating a company’s or product/service image, 

B. Creating awareness for new products 

C. Keeping existing products popular 

D. Locating where products can be purchased 
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7. Any paid form non-personal, oral and/ or visual openly sponsor identified message 

concerning goods, services or ideas.   

A. Advertising  

B. Personal selling 

C. Sales promotion 

D. Publicity 

8. Which one of the following alternative is correct about the consumer goods distribution 

channels? 

A. Producer___________ Agent ____________ Wholesaler__________Retailer 

________________Consumer 

B. Producer ___________Retailer __________ Agent ______________ Wholesaler 

___________ Consumer 

C. Producer____________Agent _____________Retailer______________ 

Wholesaler __________ Consumer  

D. Producer ___________Retailer _________ Wholesaler __________ Agent 

________________ Consumer 

9. Most of the approaches used by many companies to establish base prices for their product 

are variations of one of the following methods except which one of these points? 

A. Mark-up pricing 

B. Target return on investment 

pricing 

C. Market based pricing  

D. Monetary base pricing 

10. _____ is the pricing strategy that uses, in the first, setting a higher price than competitors. 

A. Skimming pricing 

B. Penetration pricing 

C. Both “A” and “B” 

D. None of the above 
 

Part II: Write “True” if the statement is correct or “False” if it is incorrect on the space 

provided on the answer sheet (1.5 point each = 15) 
 

1. In most cases of industrial goods direct marketing from the producer to the industrial user is 

common, especially when the order is large and the buyer needs technical assistance. 

2. The social and economic justification for the existence of a business is not its ability to satisfy 

its customers. 

3. Market testing and commercial experiments are conducted in a wide geographic area to 

ascertain the feasibility of full-scale production and marketing program. 

4. A Label is a name, term, symbol, sign, design or combination of these, used to identify the 

products of a firm and differentiate them from those of competitors. 

5. Promotion can be defined as the amount of money charged for a product or service. 

6. In penetration pricing, high initial price is set to reach the mass market instantly. 

7. Companies set survival as their major objective if they are suffering from over capacity, 

intense competition or changing consumer preference. 

8. Distribution is a firm’s marketing activity used to inform, persuade, or remind people about 

its products, services, image, idea, community involvement, or impact on society.  

9. Publicity can be defined as the communication about a product or organization by the placing 

of news about it in the media with payment for the time or space directly. 

10. The basic functions in distribution are buying, selling, transporting, and warehousing. 
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Part III: Fill in the blank spaces with appropriate/correct word (1.5 point each + 2.5 for 

Price= 10) 

1. A _______________________________________ is anything that can be offered to a 

market for attention, acquisition, use or consumption that might satisfy a need.  

2. Products that are purchased by ultimate household consumers for ultimate use or non-

business purposes, usually for consumption or personal use are classified as 

______________________________. 

3. Part of a product that carries verbal information such as ingredients, weight measure, use, 

warning, performance, etc. about the product of the seller is called 

_____________________________. 

4. A type of promotional mix element and a direct person-to person communication with one 

or more prospective customers for the purpose of making sales is known as 

________________________.   

5. _____________________________ is characterized by public presentation, pervasive, 

amplified expressiveness and impersonal.  

6. Find the unit cost and price of the product: UC: _____________ & Price: 

____________________? (5 points) 

Given:         

Variable cost (VC) /unit  = $ 20     

Fixed cost/FC   = $ 600,000 

Expected unit sales   = 100,000 units 

Return on investment   = 40% 

Investment cost   = $ 2,000,000 

    Required:  Determine the Unit Cost and Price of the product =? 
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Part-I: Multiple Choice 

Questions 

10% 

 

Part-II: True or False 

Questions 

15% 

 

Part-III: Fill in the Blank-space &  

Work-out Question 

10% 
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        6 Show the whole necessary 

steps on the free space 

provided below 
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